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This is the Bahrain Education & Training Quality Authority Brand
Guideline. This document serves as an essential guide that outlines
our brand strategy, brand identity, and visual aesthetic. This practical
guide is to help ensure brand materials and communications remain
consistent and cohesive. Please read and adhere to these guidelines
carefully to uphold our brand integrity.
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Brand Summary
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This is our visual brand with all the elements
we have created to bring the BQA visual
identity to life.
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exams, Dr. Al-Mudhahiki

Formal Theme N 3 doui eometric Shapes Approachable Theme



O1

Lgbl duzxilpiw]
Brand Strategy




2o silow by Gall wujaily euledl (st Gyl § cujadly euleidl § 8504 diue il
2030 ¢ yzull @olaidyl &)l

Slumwgoll Glaxlio ehzlg els¥l ploo gog els & Loy 6393 Hlows dnash dubl ogi
Slaslio seluws oMbl elsh andi) jlpotwl dubgll wlibiodl eha] on wlld e sgile .duasll
loyloll Jadl raig cuwod] e @luwsll dolbl dudl lig

The Education and Training Quality Authority (BQA) in Bahrain was established to
improve education and vocational training in line with Bahrain’s Economic Vision 2030.

The Authority conducts quality assurance activities, including setting performance
standards and conducting reviews of licensed institutions. Moreover, National
Examinations are conducted to assess student performance. The Authority’s external
reviews and findings help institutions improve and disseminate best practices.
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To be an effective partner in driving
continual quality enhancement for
world-class education and training
sectors in Bahrain.

Mission

o] e 285§ Meld Ky pos 65 o
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Both the vision and mission are critical for our brand’s
success. The vision provides a long-term goal and
inspires employees to strive for greatness, while the
mission provides a roadmap for achieving the vision
and helps our brand stay focused on its core values
and objectives.

To play a critical role in advancing
quality and raising trust in the
education and training sectors, by
providing reliable insights in a timely,
responsive, and transparent manner.
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BQA, the standard for elevating the quality of education and vocational training
across the Kingdom of Bahrain, promises to contribute towards the progression

of education and training sectors.

We deliver trustworthy knowledge and act as a collaborative, effective partner.
With our world-class education and vocational training, we assure our target
audience in Bahrain that our performance measurement tools are the standard

for education and training excellence.
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s To achieve Bahrain Vision 2030 through
Wb di>gi lowd Jolgi @ diswilwll gwlul linge Gao
edgllg dsédl ol lidas .ddagiwd] wliall 2o Wlail Grosi g - oy o o oge
s s oo e it e fairness, competitiveness, & sustainability
(e oo ol 17U in all our endeavours.

Our brand purpose, crucial to strategy, communicates
values, drives decisions, and deepens audience
connection. It inspires consumer trust and loyalty,
sets our brand apart from competitors, and enables
positive regional or global impact.
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Brand Values
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Fairness Competitiveness Sustainability
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Brand values are crucial as they guide the authority’s
actions, unite employees, and help in building a
strong connection with the stakeholders. They define
how to behave in the world and help in setting the
authority apart from its competitors.
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Stakeholder Segmentation
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Direct Stakeholders External Stakeholders Indirect Stakeholders
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Decision-makers Regional Educational Employers
‘ Authorities ‘
|
Olwladl  pilog drogsH wig cnodsill
Government Entities & el dadel] olel Learners
Policymakers International Educational
‘ Authorities ‘
)g03| g
o yaily puledl soleo Parents

Education & Training Institutes

e wlg> 8wl wlg> cog Wlid G Vagiwi lge o yadly puleidl § graasill
duli plova) wlidll cdo Juad o duz)ls wlg>g 8l Education & Training
Jed S dou ji JS wiledgiq wlslus Professionals

Our brand includes three stakeholder segmentations,
direct stakeholders, external stakeholders and indirect
stakeholders to insure each segment’s unique needs
and expectations are addressed effectively.
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Stakeholder Segmentation

Direct Stakeholders 6 riuldl wigd
Who? ddagid | 2ol el Why are they considered? didll odo Blagiwl Cuww
4 N O )
Decision-makers, government entities, iy il OlaHl oS wlgH )8l glio They are directly involved with BQA due dauinl 2o yuwlo JSuin duso 2Slpudl ol
policymakers, educational & kol du jaillg deowdsidl Olillg o ludl to their position, and are capable of taking e el ohhd Sl e (uyold pog dudl
training institutes, educational wwaidly el Jlxo § actions accordingly. Audl )8ig wluogs
& training professionals. )
N P2 /
What do they do? sl daidl What do they expect from BQA? diud| (o didll wixdgi
4 N O )
. Create powerful change that contributes ouleil 839> § poluy 698 sy §l> . Review the quality of the performance of deoulaill Oluwsll clol 859> doxlio
to the education quality in Bahrain. ol @ cujadlg educational and training institutes in Bahrain Ol (§ duw jaidlg
. Develop learning opportunities. o)l eudsil Goyd pghs . . Manage the National Qualifications duibbgll Wil lb| wldec 8)ls] .
. Prepare & guide learners for challenges in &G whasdl dg>lgl roleill di>gig slac] . Framework operations. dubgll Ollbiodl el
the industry throughout their life journey. ol d>y Jlghb deluall . Conduct the National Examinations ) .
. Develop educational & training materials. A jaillg dwoddeil slgll pgls
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Stakeholder Segmentation

External Stakeholders

Why are they considered?

2] @l

dzall 030 Blagil Cuw

Who? dSagiaml| 2ol il
-

Regional & international )il pudeidl pgbi puais wlue

educational authorities. ddgallg duonl8¥l
N

What do they do? dxall dbuil
-

. Foster and elevate outstanding higher
education through a dynamic global
community of quality assurance bodies.

. Champion the cause of accreditation and
quality assurance in higher education.

jwoill Jlell euleil sgiumo 28)9 juj=i -
63594 ¢lows Wl

839+ lowsg dleied| duad) olaieX| .
LJlszJI oul=ill &

4 N
They are essential to BQA’s success. il puleil 839> diao o) dolul wlg>

N /
What do they expect from BQA? dud| o didll wledgi

4 N
A partnership that encourages growth and 8392 posdl Guwilly godd| @ouid @Sl
continual quality enhancement.

\ %
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Stakeholder Segmentation

Indirect Stakeholders é il pall wigdl

Who? ddagid| 2ol il Why are they considered? dial ol Wlagiwl Cuw
4 N I
Employers, learners, parents. auyailly ddballg & padl o)lgll abgog Josll Glsuol BQA offers them reassurance, trust, and 839> Sgimoy diilobll dudl od 0ass
Jg03| clgig confidence in choosing the right learning path. Auw jailg dodeil wload
o L %
What do they do? dxall dbuil What do they expect from BQA? diud| (o diddl wixdgi
4 N I
. Seek educational opportunities. deodeidl oyall e cdl . Report on the performance of public and drodotl Oluwwsll elol e p)les ndgi -
. Seek verified skill development opportunities. i80i00 whlao duoii Loy e ol ipnrll\glee:;cweraeiSucatlonal and training institutes Ol § doldg dolell duy jaidlg
. . . . & poicluy o né owdl a8
N Y . Prowo!lng no.n-blasepl .evaluatlon that aids olhall 3l
them in making decisions.
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Brand Communication
According to Stakeholders
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From the stakeholders segmentation, we have
customized our visual identity into two variations. The
formal variation, aligning with the professional needs
of direct and external stakeholders, ensures formality.
whereas the approachable variation, designed for
indirect stakeholders like employers and learners,
fosters connection and engagement, presenting BQA
as a friendly, caring entity.

/

\_

Formal Variation

6 rioldl wigl

Direct Stakeholders

dul2] lg |

External Stakeholders

rebollg JSCidl
Look & Feel

O ixo
Professional
|
oo
Organised
|
Srac
Timeless

4 )

539l gl

Approachable Variation

J

éraldl ne wlgdl

Indirect Stakeholders

rebollg JSCidl
Look & Feel
\

Friendly

|
Cyds>
Modern
|

::6_)&
Bold
|

Energetic
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Primary Logo
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Our primary logo is the most direct visual representation
of the BQA brand. It has been designed to communicate
our brand’s mission, vision and values. It should be used
in most communication materials to maintain brand
consistency and recognition.
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Logomark
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Our logomark is a visual representation of our commitment 000 0
to collaboration and excellence in education. The hands [EI@I:J] * * m

depicted in the design symbolize our collective effort and

dedication towards improving education. The Bahraini flag,
integrated into the design, signifies our focus on elevating
the standard of education in Bahrain to a world-class level.
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Logo Variations
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Our brand logo comes in a couple variations to allow
for flexibility in its usage across different mediums
and contexts. The correct logo variation to use
depends on the layout and the visual hierarchy of the
design. Use the logo with the descriptor for regional
and international contexts to show the name of
Kingdom of Bahrain.

Horizontal Variation - IERA]

|\
R

yaily pudsill 3g> diud

Education & Training Quality Authority

Vertical Variation Sogosll el

Horizontal Variation with Descriptor ogll go 883l ol

|\
&

wyaidly pudeill 809> dud

Education & Training Quality Authority
KINGDOM OF BAHRAIN (—)=>—Jld Sl o0

Vertical Variation with Descriptor ogll go gagasll jleall
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Education & Tralning Quality Authority

Dear Mr. Bastaki,

Fusce scelerisque sem sem, non interdum ligula gravida id. Curabitur sit amet molestie
elit. Pellentesque ac congue diam. Duis varius suscipit elementum. Ut ac volutpat arcu,

id commodo erat. Suspendisse tempor diam ul nunc egestas fintbus, Maecenas guis

]
porttitor dolor, a accumsan odio. Phasellus nisl metus, consectetur ut venenatis sit amet, Aol doso

imperdiet at nunc. Mohammed Ahmed
Donec facilisis malesuada ipsum sit amet vulputate, Integer justo justo, fermentum vitae +973 3989 0983
pellentesque feugiat, ullamcorper non velit. Suspendisse molestie volutpat nisl at mohammed@baa.bh

faucibus. FPraesent posuere sodales libero, sed lacinia lacus ultrices eu. Phasellus www.bga.bh
lobortis, lectus sit amet vehicula hendrerit, risus purus blandit nunc, porttitor dictum
arcu nisl varius ipsum, Nam tempus et purus sit amet cursus. Ut nec mauris quam.

Integer condimentum quis magna id tempus. Pellentesque et orci scelerisque nisi
faucibus egestas et at orci. Aliguam placerat ultricies erat id tincidunt. Nune quis justo
ipsum. Pellentesque at nisl et nulla posuere sollicitdiod i

orci sem. Phasellus tempor, metus vitae rut
dictum enim augue non augue. Vestibulum in

Pracsent sit amet augue auctor, ultrices di
elemantum odio. Nulla vitae enim porta, posu
vitae sodales ligula, vitae viverra nunc. Intege

John A. Powell
Marketing Manager

P.O Box 1154, Manama - Bahrain www.bga.gov.bh

31099 infa@baa.bh www.bga.gov.bh

ra, Bahrain

f: cayailly puleill dogs divm
Education & Training Quality Authority

3 WP il 3590 diud
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\ Education & Training Quality Authority
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Colour Variations
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\ " Education & Training Quality Authority \ J Education & Training Quality Authority
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\ \’ Education & Training Quality Authority
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Our brand logo is designed to adapt to different 'b A
backgrounds to ensure visibility and legibility. When
using brand colours for the background, the logo \d \

should be in white. There’s also a monochromatic
variation, such as blue on a white background, but it’s
essential to keep the Bahrain flag red in this version.
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Background Images
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\" Education & Training Quality Authority] = \x’ Education & Training Quality Authority \J Education & Training Quality Authority

Black
Hex #00000
Opacity: 30%
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) e e iy ---SS,LE-:.-QJJJJ-;:-- ifihfieh

Sqwdl Judbaidl o ddds @ulai (3 Belal W8 Ldug .-
30% gl adlos dyy = )

i ik S

For optimal logo visibility on image-based
backgrounds, we recommend using education- - .
themed imagery that isn't too cluttered. To ensure the

logo stands out against the background and remains 0 0
legible, apply a layer of black tint at 30% opacity.




Education & Training Quality Authority Brand Guidelines Sl digol S wujailly pulsill 859> duw 27

olo3l d>lwe
Logo Clear Space A5 ol

Horizontal Logo

AQ o IS Mg pad
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\ \’ Education & Training Quality Authority

rolie gl ve 4l S ol Je jladdl J9>=amT d>Lw‘° Je Vertical Logo Logomark
ele poxoy doludl 03 o oy . )51 dpai gl droguw,)
)il oz ddlS d>luo roudy bo gog gleadl 51 oyl
0o oljizl Ladls iz .déy b sl dlulss ol daiguid oy B9 j <\ <\
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To maintain the integrity and visibility of our brand -
logo, it’s crucial to kgepya safe spaceyaround the logo HJ‘*EJIQ P.'.‘J'g""‘" 8‘39'? dj?.‘m
free from any other graphic elements or text. This Education & Training Quality Authority

space, defined by the size of the Bahrain flag within
the logomark, ensures enough space that the logo
stands out and is not obscured or diminished in any
way. Always respect this safe space when positioning
the logo within a layout or design.
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Logo Minimum Size
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In order to ensure legibility and readability of our
brand logo, it should never be scaled down to a size
where it is not clearly visible. The minimum size are
written for logo variation including the print and digital
applications. Make sure to adhere to the guidelines to
maintain the recognisability of our brand.

s3] jlasll

Horizontal Logo

sogoell el
Vertical Logo

digd| dolle
Logomark

Q o o hg hod
$H yadlg pudsidl 899> dud
\ J Education & Training Quality Authority

<\
&
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Education & Training Quality Authority

W

Print: 6mm
Screen: 40px

Print: 11Tmm
Screen: 60px

Print: 6mm
Screen: 30px
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Logo Misuse

)

;b gducation &
&4

-

Don't rotate the logo jleadl jgas

® 2

-

Don’t use drop shadow Jb Josiwi

Jl 809> dud

Education & Traiging Quality Authority

-

Don't replace the logomark Jlesdl Jowws 3

illgaileildgardira
Training Quality Authority
in - —ydl & Slaa

Don’t use the old logo o8] leadl Josiws 3

Don't alter the logo BLERN] TR

-

Don’t change the opacity Jleudl ddlaw oy

29 =
\\’ Education & Tr

-

Jl 809> dia
ing Quality Authority

Don't stretch the logo

Jloidl saos ¥

QZ ) y
") Education & TraMj

-

Jl 899> diud

Quality Authority

Don't flip the logomark

el e

L\
F\;"b E;ich:Jation & Tr

-

Jl 85> du
ing Quality Authority

Don‘t use different colours

Jleadl olgl e 3

Don’t outline the logo il sasw odi 3

~

Jl 899> dusd
Quality Authority

<€\
Y
\\’ Education & Trai

-

d>jaio ololl Josiws 3

Don’t use gradient

~

<\

)

. ool 83> dix
\’ Education &

ining Quality Author

-

Don’t crop the logo Jeall glhsi 3
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Logo Placement in Print
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Maintaining a 42mm safe margin for logos in printed media
safeguards them from being cropped or distorted on screen. It
ensures the logo’s complete visibility and clarity. Positioning the logo
at the top and bottom left for English, and top and bottom right for
Arabic, is in alignment with the reading direction of these languages.
This positioning ensures the logo is one of the first elements seen by
an audience, which bolsters brand recognition.

Margin = 42mm

Header hieght =120mm

Margin = 27mm

Arabic

2D ety palaill sgo diso
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English

Margin = 42mm
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€ Education & Training Quality Authority

|

To whom'it may concern...
Greetings,

We thank you for your cooperation with the Education and Training Quality Authority to
prepare the reports required to evaluate the quality of education provided by schools in
the Kingdom of Bahrain. These reports are an important part of the educational system,
and reflect our commitment to growth and providing the best possible education for
male and female students in the Kingdom.

Therefore, we would like to inform you that a team from the Education and Training
Quality Authority will be sent to your school, on May 14, 2024, to conduct the
evaluation. The team will monitor classrooms, review lesson plans and student work,
and speak with the school’s teaching staff. A random segment of students from
different classrooms will be selected to conduct interviews or to fill out a questionnaire,
so we ask that you make all necessary preparations to facilitate this process.

After the evaluation, you will be provided with a detailed report explaining the results
and recommendations reached by the Education and Training Quality Authority. These
reports will also be published on the website for you to benefit from.

Please understand that this is not an audit, but an opportunity for us to work together to

improve our education system.

We thank you for your dedication to providing a high-quality education to our students,
and we look forward to a fruitful evaluation.

With regards,

e

Ahmed Salman
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Arabic English

Slaiz3l Jolgdl Jlwg Julo
Social Media Guide

.............................................................

d-‘-Q-’QM"-’ QIQ‘O 60px Margin

Artboard Size 1080x1350 px
oo lgrosy dwad )l bilwgll § wljlead) Jusy 60 Lwlisy Livolgdl e blad
disall ol zoselly disl oy lliSe dslad e woddl of gubal
dpyell dell Godl dadl § Jodl of solell Gl vo & §)leadl Rog Sl &) e
dygdl| ddye0 jujmig louwd] 8cl)dll olxil o Luiblod d) =l gl dadlg International
290+ G rwlo Sty '
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&

Marketing Materials

Maintaining a 60px safe margin for logos in digital media safeguards

them from being cropped or distorted on screen. It ensures the

logo’s complete visibility and clarity. Positioning the logo at the top

and bottom left for English, and top and bottom right for Arabic,

is in alignment with the reading direction of these languages. This 60px Margin
positioning ensures the logo is one of the first elements seen by an Artboard Size 1080x1080 px
audience, which bolsters brand recognition.
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Slaiz3l Jolgdl Jlwg Julo
Social Media Guide

e bladl gygpall o (JuwS: 1080X1080 ame) gusll gl plasiul aie
oS Sl ggixllg jleadl 2ogo Jio ddll roliel Juwsh 60 Lwlidy inolgdl
50pt duaill Gugliell pzxeg (Juws 90 jleudl pwbd ueSh ol Ciou uogo 9o -

oS 6708 il Gogaill culs 13] 65pt powug «hob Laill ugSs Lo oo il Joadl og—Jl £3)

zoogllg gl plowal lldg pailg jlesdl gy Jwss 60 ddluwe 2y sy .
Jouill § ddyll roliell grod

60px

Artboard Size - 1080x1080 px
Text Size - 65pt - Graphik Semi-Bold

When using the square type of posts for Social Media (size
1080x1080 px), it's important to contain any visual element inside
the safe margins; measured by 60 pixels on all sides as shown on
this guide. The logomark size should be 90 pixels of size, while

the short text size should be 50pt, and long text as 65pt. It is also
advisable to leave 60 pixel space between the logomark and text, to
ensure visibility and legibility of the visual content.

90px Logo Size
270px Text Box Space
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(281) ploizdl Jolgdl Jilwg o>

Social Media Guide (Landscape)

Se bladl gjgpall go (Juwsi 1080X566 o) 883 eqill olasiwl aic
2o (JUSl sgixllg jleill gog0 Jio ddpll joliell s 60 Lulidy Liwolgdl
0952 Ul oy .2uo90 90 oS JuwSs 240 Lwlid) gild e glol ddluno =)y
«Jagh waill yeSh leaic 50pt duwaill pugliell px>g (s 90 jleadl ulid
JuSo 60 ddlwo 2y Lsw LoS 85008 dulisdl Logadl cilS 13] 65pt assug
ggsill § ag)ll roliell grod Zgo6llg gyl ylowal lldg (pailg jlesdl Gy

When using the horizontal type of posts for Social Media (size
1080x566 px), it's important to contain any visual element inside the
safe margins; measured by 60 pixels on sides, and 240 pixels on both
sides as shown on this guide. The logomark size should be 90 pixels of
size, while the short text size should be 50pt, and long text as 65pt. It
is also advisable to leave 60 pixels space between the logomark and
text, to ensure visibility and legibility of the visual content.

Artboard Size - 1080x566 px
Text Size - 35pt - Graphik Semi-Bold

)99 Sle Wy (g dso
)il g puleill 659> duw

>

240px

84px

240px

40px

90px Logo Size
60px Safe Space Margin
600x200px Text Box Space
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Social Media Guide (Portrait)

blatl gjarall (o (JwS) 1080X1350 o) sogasll gl plasiuwl sic
(ISl sgixllg jleadl 290 Jio dipll joliel Jush 60 Gulidy Livolgdl e
0952 Ol i 2uog0 90 oS JuwSs 135wl Jawl o lol ddluo 2y 2o
wJagb Lol H9%) beaie 50pt duaill cngliell px>g /sy 90 jleidl Lwlié
JuuSs 60 ddlwo 2y sy boS .8 5ua8 dulisdl jogadl cilS 13] 65pt assug
ggsill § dg)ll roliell grod Zgo6llg gyl ylowal lldg (pailg jlesdl Gy

When using the vertical type of posts for Social Media (size 1080x1350
pX), it's important to contain any visual element inside the safe
margins; measured by 60 pixels on sides, and 135 pixels from the
bottom as shown on this guide. The logomark size should be 90 pixels
of size, while the short text size should be 50pt, and long text as 65pt.
It is also advisable to leave 60 pixels space between the logomark and
text, to ensure visibility and legibility of the visual content.

28655 gl G dabidl] Gyl
Sovall 8)giSall dbgll wlilowiod

Artboard Size - 1080x1350 px
Text Size - 50pt - Graphik Semi-Bold

135px

60px
60px Safe Space Margin
90px Logo Size
352px Text Box Space
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Brand Colours

eS)=> &yl
Bold Blue

PANTONE 2146 C

CMYK 100 81 O 17
RGB 28 70 121
HEX #1C4679

oldiuwo rasI
Sustainable Green

PANTONE 7732 C

CMYK 88 1 91 30
RGB 57 123 38
HEX #397B26

| Jdo wujaily pulaill 659> dia 39

S98 ol
Strong Red

PANTONE 485 C

CMYK 0O 95 100 O
RGB 230 65 37
HEX #E64125

2 @)l
Light Blue

PANTONE 2174 C

CMYK 9044 00
RGB 51 118 204
HEX #3376CC
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Primary Colours
PANTONE 2146 C
= avil CMYK 100 81 0 17
LSP S RGB 28 70 121
Bold Blue HEX  #1C4679
B33l raxdlg @)l o Wl litue dugd duwlwl ¢)lg)l
ol o> G romaill § daillg ddlisdl dsdl J] oy e )
0 lp_calgw qnaillg «ddyell igoddl Jiow plaitudl res3
Olet¥l 0do plaswl sy o=l johill e Lol
Sradl gluidl Je bloxl lnge slgo (& @»LUT Ui
4 radl lige digdig
The primary colours for BQA consists of blue and
green. Bold Blue symbolizes trust, professionalism,
and confidence, whereas Sustainable Green
represents growth, knowledgeable, and motivational,
aligning with our commitment to fostering e PANTONE 7732 C
educational development. These colours should be [OIJ«MM»O _po.:>l CMYK 88 1 91 30

used primarily in our brand materials to maintain . RGB 57 123 38
visual consistency and cohesive brand identity. Sustainable Green HEX #397B26
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dueyall Hlgi3l
Secondary Colours 598 yo|
Strong Red

PANTONE 485 C

CMYK 0 95 100 O
RGB 230 65 37
HEX #E64125

buis Jap 2uld gl
Energetic Orange Light Blue

gl doMsll slgo & jisy gl Hlg¥l plaswl ¢Soy
L) dewlwdl olg8l dogl dlaSo «ulig digi> d8Lay Lyl

PANTONE 716 C PANTONE 2174 C

CMYK 0 59 100 O CMYK 90 44 0O
RGB 230 131 53 RGB 51 118 204
HEX #E68835 HEX #3376CC

The secondary colours can be used sparingly in
our brand materials to add vibrancy and contrast,
complementing our primary palette.
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Colour Combinations

dwolodl joliell ¢)lg
Foreground Colour

qold| ololi
Background Colour

Jlosiwl iz 8oa2io olgll puouas Joe J] dxldH Jl> §
il Wl dgglll wluSll Cuzdg Waz culs OIS dug) dusS)y
2590 90 oS WAl

If working with multiple colours, use a colour
combination which achieves good contrast and avoid
combination with poor contrast as shown.

0
n
__
o
=
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Colour Misuse

‘*\b wuyaily puleill 839> diua
9" Education & Training Quality Authority
i

M OF BAHRAIN G- Jl &S Loo

Don’t use gradient djaio Ololl Jomiwg 3 Don’t modify brand colours olg3l uen 0 3

F\ *wyaily palaill 855> dixd
9 2 “ion & Training Quality Authorit,

v
F QY o

g Y Yy
SAHRAIN Gt E S L oo

Don’t use old brand colours dogad)l &gdl olo)l Josiuw 3 Don’t use texture Olols Jowiwi 3
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Arabic Typeface

GQDuPJfJ@LgagbbuoL)Oww_)JddaaaUUU| (Zra%hik
1234567890!@#3$% &*)(_+.,;:"?]|\ Regular
LSQQUPLJ-SJG@&EbbuOUOWUUJJ')‘)CCCUUUI (Zra%hik
1234567890!@#$%~&*)(_+.,;:'?|\ Medium
\“SQ'DU[OJ—SJéééabb\pWWU”jJé‘)aaauukJI Graphik

Arabic

1234567890!@#$% " &*)(_+.,;:"?]|\ SemiBold

o o SodupdIdgegebbuooviuwjidsgegevuvl Graphik
Graphlk Arabic 12345678901@#$%~&*)(_+.,;:'2|\ | Wi

Obtain font license
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sl B2 Jdi
I:{rabic Typeface Analysis
cuydly ouleil 859> A il @4
'rmls:.d|y9b.) &9 U0 C'Jl_)..)l.g.o OO

Oyl digy 3511 wlslll sa>| gog
2030 dslaidl
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Sixidl b2
English Typeface
ABCDEFGHIJKLMNOPQRSTUVWXY/Z
Sy abcdefghijklmnopgrstuvwxyz
AN 5+ )(*&"*"%$#@!0987654321
ABCDEFGHIJKLMNOPQRSTUVWXYZ
Graphik abcdefghijklmnopqgrstuvwxyz
AN 5+ )(*&*%$#@!0987654321
m ABCDEFGHIJKLMNOPQRSTUVWXYZ
Sraphik abcdefghijklmnopqrstuvwxyz
AN '+ )(*&*"%$#@!0987654321
@
Graphlk | ABCDEFGHIJKLMNOPQRSTUVWXYZ
oo abcdefghijklmnopqrstuvwxyz

Obtain font license .\I':;+_)(*&A%$#@!0987654321
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Snkxidl b2 Jul=
English Typeface Analysis

Rounded counters

The Education and Training Quality
<2 Authority (BQA) is a pioneering

Curved base Sharp apostrophe

initiative of Bahrain’s Economic
Vision 2030.

Rounded numbers



R (R V-C -
Mohammed Ali
Marketing Manager

{\b o yaidlg p.;.l.ﬂ.d] 899> duud

\ Education & Training Quality Authority
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Typeface Application

el Olwwgog Jnalsill dudl acw
Graphik Arabic Bold - 140% Leading u’)’“" d‘.l.a.c é UJJJ.JIQ

Font size on documents - 20pt

Graphik Arabic SemiBold - 120% Leading ‘o.J&.n.” 059> ULOuo'J og.b.‘> ;JS US 'QSD-O

Font size on documents -14pt
lgolao Juaiy pg8ig cljjoll Gulzo VY gas dldiue dubbg die oy jaidly puleill 859> Ao s
lasle Gruailly loslaied 8ol el)joll pudzo J] lop)lar g8y 853l Lulxo Sh)g Wlarzgd b ladlaolg
Golaiddl oyl 8y 8351 holdl sam] gog touleil pohi ggnie Wiislo (rouws dudl Gl i 28g
dSlowo § Gl cujailly puladl elbd (§ doasll wload Grusdg dicgi dlés @b J| Gag sdllg .2030
Graphik Arabic Regular - 140% Leading ASLall Gblgl dy i doud] @adig duigll wlelasIl g8 e - loygay - Josiw '~..§J|9 (ol

Font size on documents - 12pt

The Authority supports learners and education and
training institutions in the Kingdom of Bahrain Graphik Bold - 140% Leading

Font size on documents - 20pt

With you at every step to ensure quality education Graphik SemiBold - 120% Leading
Font size on documents - 13pt

The Education and Training Quality Authority is considered an independent national body, subject
to the supervision of the Council of Ministers. It implements its tasks and objectives in accordance
with the directives and visions of the Board of Directors, and submits its reports to the esteemed
Council of Ministers for approval and ratification. The authority was established within the initiatives
of the Education Development Project; It is one of the pioneering initiatives of the Bahrain Economic
Vision 2030. It aims to achieve a qualitative shift and improve the services provided in the
education and vocational training sectors in the Kingdom of Bahrain, which will - in turn - work to

raise professional competencies and achieve human development for the citizens of the Kingdom. Graphik Regular - 140% Leading
Font size on documents - 11pt
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bobixl { b2 oloaxiwil
Typeface Misuse

Don't replace our typeface bl nei Don’t use a wide tracking Gy u ol Sy pgdi 3

s pulaill 8390 diu -y, sl pulaill 8390 diuo

~tion & Training Quality Authority +ion & Training Quality Authority
- BAHRAIN - Jld S L oo

Don’t use old brand typeface dogad)| digdl b Josiws 3 Don’t use any effects wlido Jomiwi 3
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c‘\b wuyadly pudail 859> diusd
; Education & Training Quality Authority
w’ KINGDOM OF BAHRAIN (—t3=>—Jld S L oo

6‘\9 iy podaill 8592 diud
; Education & Training Quality Authority
KINGDOM OF BAHRAIN (—)=—Jld Sl oo

Education & Training Quality Authority Education & Training Quality Authority
KINGDOM OF BAHRAIN —t—=—Jld S L oo KINGDOM OF BAHRAIN (= Jld <L oo

V) Lyjyadl il 899> diud V) Lyjyadl il 899> diud
;\9) )ailg palaill 839> diy ‘99 )ailg palaill 839> diy

Don’t use all uppercase

TH. AUTHORITY
SUPYORTS LEARNERS AND
EDUC, TION AND TRAINING
INSTITUTIONS IN THE
KINGDONM OF BAHRAIN

WITH YOU AT EVERY « TEP TO ENSURE
QUALITY EDUCATION

THE EDUCATION AND TRAINING QUAL. 'Y AUTHORITY IS
CONSIDERED AN INDEPENDENT NATION. ' BODY, SUBJECT

TO THE SUPERVISION OF THE COUNCIL O: MINISTERS. IT
IMPLEMENTS ITS TASKS AND OBJECTIVES IN. CCORDANCE WITH
THE DIRECTIVES AND VISIONS OF THE BOARD “F DIRECTORS,
AND SUBMITS ITS REPORTS TO THE ESTEEMED C "UNCIL OF
MINISTERS FOR APPROVAL AND RATIFICATION. TH. AUTHORITY
WAS ESTABLISHED WITHIN THE INITIATIVES OF THE £ "UCATION
DEVELOPMENT PROJECT; IT IS ONE OF THE PIONEERIN. INITIATIVES
OF THE BAHRAIN ECONOMIC VISION 2030. IT AIMS TO A HIEVE
A QUALITATIVE SHIFT AND IMPROVE THE SERVICES PROVIL "D

IN THE EDUCATION AND VOCATIONAL TRAINING SECTORS Ii

THE KINGDOM OF BAHRAIN, WHICH WILL - IN TURN - WORK TC
RAISE PROFESSIONAL COMPETENCIES AND ACHIEVE HUMAN
DEVELOPMENT FOR THE CITIZENS OF THE KINGDOM.

Jollb paill 6508 Gg)> Josiuws 3

Don’t use center alignment

T.ye Authority supports
learn >rs and education and
trainii. g institutions in the
King lom of Bahrain

With you at every stc 1 to ensure quality education

The Education and Training Qu. ‘ty Authority is considered an
independent national body, subject 1 the supervision of the Council
of Ministers. It implements its tasks a. 1 objectives in accordance
with the directives and visions of the Boa ! of Directors, and submits
its reports to the esteemed Council of My ‘sters for approval and
ratification. The authority was established wi. in the initiatives of the
Education Development Project; It is one of the ‘ioneering initiatives
of the Bahrain Economic Vision 2030. It aims to a Yieve a qualitative
shift and improve the services provided in the ¢ ‘ucation and
vocational training sectors in the Kingdom of Bahrair. ‘which will - in
turn - work to raise professional competencies and aci  2:ve human
development for the citizens of the Kingdom.

buwgidl pasiwi 3 Don’t use full justification

The Authority supports
learnurs and education and
training institutions in the
Kingdon. of Bahrain

With you at every st 9 to ensure quality education

The Education and Training Qu 'ity Authority is considered an
independent national body, subje t to the supervision of the
Council of Ministers. It implements its tasks and objectives in
accordance with the directives and visic s of the Board of Directors,
and submits its reports to the esteemec Council of Ministers for
approval and ratification. The authority wa. established within the
initiatives of the Education Development Prc »ct; It is one of the
pioneering initiatives of the Bahrain Economic  ‘sion 2030. It aims
to achieve a qualitative shift and improve the ~>rvices provided
in the education and vocational training sectors in e Kingdom of
Bahrain, which will - in turn - work to raise professional ~mpetencies
and achieve human development for the citizens of tl.  Kingdom.

g2 oo paill bus Josiwg 3

the « uthority supports
learne ¥s and education and
training institutions in the
kingdom »f bahrain

with you at every ste ) to ensure quality education

the education and training quality « ‘thority is considered an
independent national body, subject t the supervision of the council
of ministers. it implements its tasks anc ~bjectives in accordance
with the directives and visions of the boa. ! of directors, and submits
its reports to the esteemed council of minix =rs for approval and
ratification. the authority was established wit. 1 the initiatives of the
education development project; it is one of the ioneering initiatives
of the bahrain economic vision 2030. it aims to a. :ieve a qualitative
shift and improve the services provided in the educ ‘ion and
vocational training sectors in the kingdom of bahrain, rhich will - in
turn - work to raise professional competencies and ach: ‘e human
development for the citizens of the kingdom.

Don't use all lowercase Jollb yadl § 6n20 Gg)> Josiw 3
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Brand Theme
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Geometric Shapes
040 j0i s didl JKudl o degocro lingd oI . n D E
Sy oLl i dulwdl Lgilgllg «datlly oladl JI a3l

.8|J4§|9 ro.;.l_m” Tm
oo O ixo cS)=
The visual identity uses geometric shapes, Organised Professional Bold
symbolizing order and reliability, and primary colors,
which stimulate interest and embody learning it TR N
principles and creativity. Together, these elements Energetic Modern Friendly

balance structure and creativity.
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dawidl JIo3 oo
Geometric Shapes Rationale

Triangle Group

AP

This group represents 0do Jioj This group odo Jioj

2l dego=o
Square Group

the brand’s olill degodl represents the olill degodl
commitment to gt dgdl brand’s dedication acluwoy digdl
providing a solid Lo Gl to helping e LllbJl
foundation for ' students achieve T

. .goillg ro.l:v.U _ .ro.egbml (GrQ>d
learning and growth. their goals.

Stability &l Progression puaill

Reliability ddgigll Aspiration zgokll

Balance  ujlgdl Direction ol

plgall degoxo
Circle Group

This group odo JioJ
represents the brand’s  oljl degol
commitment to Slso dgdl
creating a friendly doules dio

and supportive

_ . .éSJ.J'Luwog dudg
|earn|ng environment.

Openess gl

Unity BN

Connection Jlaidl

d ylal cwai degoxo
Half Circle Group

This group degoxll 0l Jiod
represents the Sl dygdl slasiwl
brand’s willingness  sleil wislus! 2o

to adapt to each 58 JS 50,81
individual’s unique "

learning needs.

Flexibility — digll
Adaptability <3l Je 8048l

Inclusivity ddgouidl
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dSagiwmll wliall

Stakeholder Segmentation

6 roldl wig du> ) Wlgs érioldl ne wigsl
Direct Stakeholders External Stakeholders Indirect Stakeholders

owpl Cglwl S39)l gl

Formal Variation Approachable Variation

2o 6 lll drounpl wla! Cunly owepl Lol Jlaidl jiug 8 ruldl ne wladl cunly Gagll Colw3l
b @.” Slgll 3 Jo=iuwg .dudljimdlg diadl oudy lowo J9g0tlg diudl yu asill S S i dydg duasul 6
2909l «ddull dioun )l .@Ig09 (S99 JSin bagiwll
The formal variation aligns with the professional The approachable variation suits indirect
roles of direct and external stakeholders, ensuring stakeholders, fostering connection with a personal
information is taken seriously. It's ideal for contexts tone, making information accessible, builds trust,

needing professionalism, precision, and clarity. and presents BQA as friendly and caring entity.
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dSagimd| Wl

Stakeholder Segmentation

oyl glwi|

Formal Variation

[ A

6 rooldl wig du> ) g
Direct Stakeholders External Stakeholders

rabllg JSadl ol as
Look & Feel Tone of Voice
Professional Y=o Professional  Gjixo
Organised ohio Formal (O
Timeless Srac Serious Sl>

539l Ugludl

Approachable Variation

éroldl ne wlgdl
Indirect Stakeholders

ralallg Uil ol def
Look & Feel Tone of Voice
Friendly anl Caring abio/WGghe
Modern Cud> Enthusiastic  wlo>
Bold &) Converstational S)lo>
Energetic  bwis Creative yet d& by gawo

Practical ddoc
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oyl oluwil
Formal Variation

O &itod iz g sruldl wledl go Juolgdl @luw &
oljtlg sduouwn) ouolad i duwaidl JKal olasiuwl
530 LuSay) gwll JolaS egbl @538l ool olasiuwl

Aol dslizlg dos

In the context of direct and external stakeholders,
we avoid using the geometric shapes, and rely

on Bold Blue colour as an essential element to
maintain the professional look.

O ixo
Professional

oo

Organised

Srac
Timeless




Report Summary Report Summary

Capital school Bahrain Capital School Bah
ahrain

Date of Review: Date of Revie
Af:
4r December 2023 4" December 2023

Location (e School Type
Bu Quwah B prvate school

private school N
0.of §
S MRS

Overall effectiveness: satisfactory
With appmpriatef@atu_r_es

vy e T

| Students Academic ¥ students' Personal
Development

Achievement |

Students’

BITI.‘I: Personal | r

pment || TA'ng
nd Asse

- I
S

Summa

Summ
ary of Review Judgeme
nts

your childs gchool is a vibrant place full of happy. engaged
personal growth. It offers a safe and diverse environment

While the schoal is flourishing in many areas, the school h
rmath, particularly in the middle years. They are cOMMIltes
support, using assessments 1o pinpoint and address Wea
they need 10 excel.

The school |eadership is also working on getting clear 9
teachers prcfessionai development opportunities.

All this means your child will continue ta Jearn and 910
school is ‘gatisfactory’ with 'Good' featurss when revi
the raview recommendations.

. Qutstanding

. outstanding
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< aillg pulaill 539> dium
ﬁ;b Cyadly pudeill 83g> diu

Directorate of Private Schools &
Kindergartens Reviews

Review Report

Riffa Views International School
Riffa - Southern Governorate Kingdom of Bahrain

Date of Review: 16-18 April 2018
SP048-C2-R056

© Copyright Education & Training Quality Authority - Kingdom of Bahrain 2018

Introduction

The Directorate of Private Schools & Kindergartens Reviews (DPS), which is a part
of the Education & Training Quality Authority (BQA), conducted this review over
three days by a team of six reviewers. During the review, reviewers observed
lessons and other activities, scrutinised students’ written work and analysed the
school’s performance data and other documents. They met with staff members,
students and parents. This report summarises their findings and recommendations.

Summary of Review Judgements

Outstanding Good

Aspect

Quality of Outcomes
Students’ academic achievement

Students’ personal development

Quality of Processes

Teaching and learning

Students’ support and guidance

Quality Assurance of
QOutcomes and Processes

Satisfactory tnadequate

Grade

Elementary Middle High
(Primary) (Intermediate)  (Secondary)

Leadership, management and governance 1 1 1

Capacity to Improve: 1 The school’s overall effectiveness:

Review Cycles

Review cycles demonstrates the school’s overall
effectiveness throughout the years.

CYCLE 1

201 - 2014

CYCLE 2

CYCLE 3
2015 - 2018

2019 - 2022

Overall

1
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39l wglw3l

Approachable Variation

& dalizll olol3l plasiwl acluy Broldl ne wlagdl Gluw &
2629 f£ll o @l JUs (o digdl e gog il asls]
4599 )8 AST 9w Ol dygal) dwglll wllusdl 0o (Sou
Lowdls o jisu Lo yggoxl

In the context of indirect stakeholders, the use of

alternating the primary colours contributes to the

approachable variation by creating a friendly, inviting ol Sy Cud> b
and bold atmosphere. These color choices make the Friendly Bold Modern Energetic
brand appear more accessible and relatable, thus

enhancing its approachability.
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39l welw3l yoilas

Approachable Variation Characteristics

Colorful Background

With contrasting  ulg/l plasiuwl
content colours  ggisol) dulio

F;b coyailly pudaill $3go diso

“" Education & Training Quality Authority

Jo3l Gubill

Application 1
Big shape as roisS S IS
background )0 + draldl §
element + image dubls 09~;J

without background

N

F;b coyailly padaill 839> diss

Education & Training Quality Authority

S Gl
Application 2
Big shape as Sy JuS Ui

image mask image go 892l e
with background awalsl ¢)q)

)

Most official use

) iy pudaill ag> dixe

\ \’ Education & Training Quality Authority

Application 3

Colourful with  ulgll plasiwl
large shape &S JKal 20

(younger (8 2l )
generation)
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P plasiwil
Geometric Shapes Misuse

Don’t overuse elements a8 2o JSiw JKadl Josiw 3 Don’t introduce new shapes and colours 800> olgllg JKwl Jai 3

2 9 cuyaily pdeil 859> diuad o Luyailly pudeill 8995 diu f‘»o wuyaily podaill 339> diud
DD ation & Training Quality Authorit | -ation & Training Quality Authorit ‘\9 ' -ation & Training Quality Authority

S
: Yy Yy
“\’ KINGL.\0E BAHRAIN G-t &S L oo KINGL.\0E BAHRAIN Gl S L oo ¥ e BAHRAI

Don’t use elements in a trail oo b § JKadl Josiw 3 Don’t use elements in a group degozxo § JKwdl Josiw 3 Don't overlap elements with photos )oall @98 JKwl Jomiwi 3
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ubgmxl
Iconography

IS wloglell Jlay] § aclus & pay wlgols wligs)dl Joss

ogw) Jos) clowo gl déjao dhopun gl ro|A§:Lu| liSoy .2 yw
g sacbuol) elldg iwwlio ggio 5I 9I lidly>qdilq duwsgi
plasxiwl oy uoly Glw 1893 ne laogd jujig wloglell byww
clows dals e alg ool @l

lconography acts as a visual language that aids in
conveying information swiftly and efficiently. You can
use minimal line-based or solid icons for infographics
and other relevant content where they can help
simplify complex information, provide context, and
enhance understanding. Always use one color icons
on a solid background.

O,

&

Z 1

AP7//a
N

AN\ 1 /4

>
(]

O
¢
Zex
4
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Verbal Identity
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L all dugd

Verbal Identity

JU o Jeolgdl § digdl lgoaziwns gl 8ayyall a8y bl J] s dabaalll &gol
20 Jolgil § Llbdl dal sass ¥ djg e duaalll dgdl . sgelll Jlosiwl
2o oblaig ol Wldl uws digdll ddaslll digdl .lg=o dlelsig ;o0
J9a0dl 2o &g &lle cliy § acluy lowo digdl dyzmil ]

Verbal identity refers to the unique way a brand communicates
through language. A brand’s verbal identity is crucial because it
sets the tone for how the brand is perceived and interacts with its
audience. A strong verbal identity is consistent, distinctive, and
aligns with the brand’s values and goals, helping to build a strong
connection with the audience.
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b ds)
Tone of Voice

A

s>
Serious

Creative yet practical

O o
Professional

Formal

ogQio/Oghe
Caring/empathetic

k“gaul.<>.:>
Enthusiastic

S)lo>
Conversational



a8 JSJ dugdl wglwi

Brand Communication
According to Stakeholders

Tone of Voice ol dsl

L":MJ
Formal

O ixo
Professional

Sl>
Serious

Tone of Voice ol ds)

@uu»
Enthusiastic

Creative yet practical

S)lo>
Conversational

Caring/empathetic

Formal Variation

Direct Stakeholders

Decision-makers

Government Entites & Policymakers
Education & Training Institues
Education & Training Professionals

External Stakeholders

Regional Educational Authorities
International Educational Authorities

Approachable Variation

Indirect Stakeholders

Employers
Learners
Parents

6 rioldl wigl
whhall gluo

Olwlpdl  pilog dogSEH wig
il pueidl voleo
wy il o=l 3 uauaill

dul] lg |

duould¥| duodeil ©ludl
ddgall drodeill wliudl

539l Lglu¥

6roldl ne wlgdl
Josl Glowol

j903| cldg]
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ol asll
Formal Tone

A

o>
Serious

kg ©
Professional

o)
Formal

Example

Jbo

Student’s guides & instructions.

Example

bl ©lslilg wloglss

Jlio

Review the performance reports of
public schools on our website.

Example

e dogSE Gulall elsf )las e slbl
JosSI¥l Lindgo

Jbo

Our reviews contribute directly
to the enhancement of education
and training quality in Bahrain.

839> juj=i § rwlo JSiw Wlexlio ogud
ol @ cujaidly euledl
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LagJl asll
Approachable Tone

Creative yet Practical

pgdio/ Gghe
Caring/empathetic

@ul.o&
Enthusiastic

S)lo>

Conversational

Example

Jlio

You can view our reports any time,

any place.

Example

<ol @ ladle glbl el d>lio Uy)lss
RO H{

Jlio

Need assistance?
We're here to help you.

Ssaclull Jl zlisv Jo
Elioad J9I9>g0 ()

Example Jlo
The educational journey is easy. dlgw oul=il dl>,)
Example Jlo

Together we ensure quality
education for the future of our
beloved Bahrain.

UJJ;>uJ|JAMr0419.J|039>U..Q»oJl§o
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